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Sponsorship Proposal

- Expanding e-payments acceptance
- QR code mobile payments
- P2P payments business
- Mobile commerce ecosystems
- New e-Payments frameworks
- Success with contactless cards
- Rescuing mobile NFC payments

- Real-time retail payments
- Integrating legacy and fintech
- Push vs pull payments
- New models for acceptance
- Next-generation cards
- Mobile devices and cards
- Biometrics in payments

Expanding e-Payments Adoption, 
Acceptance and Usage



On 23-24 January 2019, APSCA will organise 
Digital Commerce Asia Paci�c at the Renaissance 
Hotel Convention Center in Kuala Lumpur, 
Malaysia.



- Expanding e-payments acceptance
- QR code mobile payments
- P2P payments business
- Mobile commerce ecosystems
- New e-Payments frameworks
- Success with contactless cards
- Rescuing mobile NFC payments

- Real-time retail payments
- Integrating legacy and fintech
- Push vs pull payments
- New models for acceptance
- Next-generation cards
- Mobile devices and cards
- Biometrics in payments



1 - https://www.rba.gov.au/publications/bulletin/2017/mar/pdf/bu-0317-7-how-australians-pay-new-survey-evidence.pdf 

Rede�ning Digital Commerce
Digital commerce now means more than online shopping. The 
Asian payments industry is hoping that QR codes will redeem 
mobile payments at the point-of-sale (PoS) and enable 
e-payments in new business segments. Can China’s success story 
be replicated in Asia Paci�c?

Accelerating e-Payments Acceptance and Usage
Regulators across Asia are focused on accelerating e-payments 
acceptance and usage. Payments stakeholders from both 
contactless card-based systems and the �ntech new entrants are 
keen to help. How do these very di�erent organisations plan to 
expand the e-payments universe?

P2P and e-Payments
Social payments only enable credit transfers between friends. 
Enabling P2P transactions between strangers is the next 
evolution in e-payments, allowing anyone to conduct commerce. 
What will be the impact of allowing everyone to become a 
merchant and accept online or o�ine payments? 

Developing e-Payment Frameworks
Asian central banks are setting up new regulatory frameworks to 
support domestic mobile QR code-based payments 
infrastructures. How do these initiatives di�er, do they use open 
APIs, do they support real-time or card-based transactions, and 
how will they accelerate e-payments?

IN - Contactless Payment Cards
EMV contactless is the future of cards. The rapid uptake of 
contactless payment cards has been proven to expand 
e-payments by displacing cash1 for low value transactions. Will 
the impact of contactless payments in Asia be limited to markets 
that are dominated by card payments at the PoS?

OUT - Mobile Contactless
In contrast to contactless cards, the progress of the “Pays” and 
HCE-based apps that use mobile NFC payments at the PoS is 
disappointing. The Asian payments industry appears to be 
shifting its mobile focus to QR codes. What are the reasons and is 
there still a future for mobile NFC payments?

Retail Payments in Real-time
Payments that match the speed of instant messaging are a 
natural �t with digital commerce. Mobile real-time payments at 
micro-merchants can grow e-payments acceptance but will this 
expand to larger retailers and transition the point-of-sale from 
card-based to instant payments?

Commerce Ecosystems vs Payments Solutions
Asia’s new fascination with QR code-based mobile payments was 
sparked by phenomenal adoption in China. But that success was 
built on Internet commerce ecosystems that facilitated pull and 
push payments at POS. Will Asian payments stakeholders be able 
to achieve the same success?

Banks Versus Fintech 
The success of QR code mobile payments in China was created by 
third party Internet commerce companies connecting to customer 
bank accounts (for real-time and card-based payments). Will that 
�ntech invasion be repeated across Asia? Then what is the role of 
banks in this new era of digital commerce?

Building a New ePayments Ecosystem
The new digital commerce is being driven by collaborating and 
competing partners that include banks, �ntechs, payment 
schemes, retailers and more. How should they integrate to work 
together and what kind of “co-opetition” will drive or hinder 
e-payments adoption and usage in Asia Paci�c?

Securing Digital Commerce
Card payments have a long history of security innovation. With 
the growing number of mobile e-payments services, how should 
the industry, including banks and non-banks, ensure that 
customers (particularly cardholders and micro-merchants) are 
protected against fraudsters? 

The Next Generation of Payment Cards
Despite e-payments excitement, the payment cards market 
continues to grow and issuers are o�ering active cardholders a 
variety of next-generation cards with new capabilities targeting 
increased security and greater convenience. What is the outlook 
for card payments?



Jan. 23rd
Wednesday

Jan. 24th
Thursday

INTRO Objectives 

 
Collaborating while competing to maximize 

success 

SESSION 1 Roadmap for Digital Commerce 

 The transition from payments to commerce 

 QR code-based mobile payments at the POS 

 Replicating China's mobile payments success 

 
Card payments, mobile payments, instant 

payments 

 Expo, Refreshments, Networking 

SESSION 2 Developing e-Payment Frameworks 

 New models for payments networks  

 Push/pull transfers vs issuance/acceptance 

 For real-time payments and card payments 

 Integrating banks, non-banks, merchants 

 Lunch 

SESSION 3 The New Mobile Commerce 

 Anyone can sell, everyone can buy 

 P2P credit transfers between strangers 

 Transitioning to push & pull payments 

 Converging o�-line and online commerce 

 Expo, Refreshments, Networking 

SESSION 4 Building a New Ecosystem 

 Creating a new e-payments landscape 

 Banks and �ntech companies  
 Merchants, micro-merchants, customers 

 Inter-scheme interoperability 

SESSION 5 Roundtable discussions 

 Strategies for industry collaboration 

 Avoiding market fragmentation 

 Thinking ahead - cross-border 

CLOSE End of day 1 

INTRO Review 

 Integrating �ntech and card-based payments

 
SESSION 6 Contactless Payments 

 The �rst global success in displacing cash 

 EMV proximity payments roadmap in Asia 

 Open payments in transport systems 

 Facilitating contactless acceptance 

 Expo, Refreshments, Networking 

SESSION 7 Next Generation Payment Cards 

 Why payment cards are still growing 

 How payment cards �t with mobile 

 Fintechs issuing payment cards 

 Replacing PINs with biometrics 

 Lunch 

SESSION 8 Mobile NFC Payments 

 Analysing reasons for results so far 

 NFC versus QR code-based payments 

 Adoption in transport vs retail 

 Integrating NFC with mobile commerce 

 Expo, Refreshments, Networking 

SESSION 9 Go-to-Market Issues 

 Educating merchants and consumers 

 Customer education and protection 

 Making e-payments easy for all merchants 

 
Industry co-opetition to drive new e-

payments 

CLOSE End of conference 

 



SPONSORSHIP AND EXHIBITION PACKAGES

Platinum Sponsor

20 minutes presentation 
supporting a program 
session and participation in 
30 min panel discussion.

100 words corporate 
message and URL on the 
event website and in 
conference brochure

Sponsor logo and URL on 
e-marketing campaigns

Sponsor logo on main 
conference banner

Company logo listed on the 
conference brochure cover

Company name and logo 
listed inside conference 
brochure

2 demo tables with chairs 

1 Full Page product article in 
conference brochure

Full A4 size advertisement 
in conference brochure

1 Week banner Advert in 
Smart Card Business 
Intelligence (SCBI) 
newsletter sent daily to 
15k+ readers

Gold Sponsor

20 minutes presentation 
supporting a program 
session and participation in 
30 min panel discussion.

100 words corporate 
message and URL on the 
event website and in 
conference brochure

Sponsor logo and URL on 
e-marketing campaigns

Sponsor logo on main 
conference banner

Company logo listed on the 
conference brochure cover

Company name and logo 
listed inside conference 
brochure

Demo table with chairs 

1 Full Page product article in 
conference brochure

Sponsor

20 minutes presentation 
supporting a program 
session and participation in 
30 min panel discussion.

100 words corporate 
message and URL on the 
event website and in 
conference brochure

Sponsor logo and URL on 
e-marketing campaigns

Sponsor logo on main 
conference banner

Company logo listed on the 
conference brochure cover

Company name and logo 
listed inside conference 
brochure

1/2 Page product article in 
conference brochure

Exhibitor

100 words corporate 
message and URL on the 
event website and in 
conference brochure

Sponsor logo and URL on 
e-marketing campaigns

Sponsor logo on main 
conference banner

Company name and logo 
listed inside conference 
brochure

Demo table with chairs 

4 Complimentary Passes

3 Complimentary Passes

1 Complimentary Pass

2 Complimentary Passes

USD 10,000 USD 8,000 USD 5,000 USD 4,000

* APSCA Members Will Enjoy Discounts on All Packages



OTHER OPPORTUNITIES

Cocktail Sponsor
USD 10,000

Lunch Sponsor
USD 8,000

Refreshment Sponsor
USD 5,000

Welcome Kit Sponsor
USD 4,500

100-word corporate message and URL on the event 
website and conference brochure

Company logo on all e-marketing campaigns 

Company logo on main conference banner

Roll-up acknowledgement of cocktail sponsorship in the 
dining area

Welcome speech of 5 minutes

Corporate literature displayed within dinner area

1 Page product or services article feature printed in the 
conference brochure

2 Weeks banner Ad in Smart Card Business Intelligence 
newsletter sent daily to thousands of industry executives

100-word corporate message and URL on the event 
website and conference brochure

Company logo on all e-marketing campaigns 

Company logo on main conference banner

Roll-up acknowledgement of lunch sponsorship in the 
dining area

Corporate literature displayed within lunch area

100-word corporate message and URL on the event 
website and conference brochure

Company logo on all e-marketing campaigns 

Company logo on main conference banner

Roll-up acknowledgement of Refreshment sponsorship in 
the dining area

100-word corporate message and URL on the event 
website and conference brochure

Company logo on all e-marketing campaigns 

Company logo on main conference banner

Branded conference bag with up to 2 gifts inside to be 
distributed at the registration table

Advertising Rate

Advert Banner Display at Exhibition Area
Back Cover (Full Page)       
Inside Front Cover (Full Page)          
Inside Back Cover (Full Page)        
Inside Full Page
1/2 Page
1/4 Page

$1,000
$750
$600
$500
$400
$200
$100

FLAT RATELOCATION

Advertisements will be printed on conference brochure which will be distributed at the event to all delegates.
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This was one of the best events I have seen in last few years which covered a wide spectrum of digital and 
physical payments. It was great to hear from various stakeholders including banks, solution providers, 
regulators and in�uencers together at the same place. I look forward to similar engagement with industry 
leaders in the future.

Ajay Kumar, Entrust Datacard

The forum was very  informative in terms of content about card payments and related digital �nance  matters. 
At the same time, as an attendee I found it to be a great opportunity for networking and cooperating.

Chau Pham, TPBank

The Asian Payment Card Forum puts together a comprehensive program covering the latest payment industry 
movement along with regional focus and perspectives that are relevant to the Asian audience. I look to APSCA 
to continue providing a forum for the Asian payment community to help push things forward.

Jack Pan, EMVCo

Over the last 20 years APSCA has organised more retail payments events than any other organisation in Asia. From 2001 to 2005 we 
organised the �rst national EMV migration forums educating issuers and acquirers on how to migrate to chip in markets across Asia-Paci�c, 
hosted by regulators and supported by the members of EMVCo. From 2006, APSCA organised the �rst conferences exploring the emerging 
technologies of EMV contactless payment cards and mobile NFC payments in markets across Greater China and Asia-Paci�c. In 2010 APSCA 
began organising a series of payments forums exploring what comes after EMV, informing the payments industry about successful case 
studies for EMV migration, EMV contactless payments, and the latest innovations such as EMV contactless payments in transit, instant 
payments and mobile QR code payments.

Rede�ning Digital Commerce
Digital commerce now means more than online shopping. The 
Asian payments industry is hoping that QR codes will redeem 
mobile payments at the point-of-sale (PoS) and enable 
e-payments in new business segments. Can China’s success story 
be replicated in Asia Paci�c?

Accelerating e-Payments Acceptance and Usage
Regulators across Asia are focused on accelerating e-payments 
acceptance and usage. Payments stakeholders from both legacy 
card-based systems and the �ntech new entrants are keen to 
help. How do these very di�erent organisations plan to expand 
the e-payments universe?

P2P and e-Payments
Social payments only enable credit transfers between friends. 
Enabling P2P transactions between strangers is the next 
evolution in e-payments, allowing anyone to conduct commerce. 
What will be the impact of allowing everyone to become a 
merchant and accept online or o�ine payments? 

Developing e-Payment Frameworks
Asian central banks are setting up new regulatory frameworks to 
support domestic mobile QR code-based payments 
infrastructures. How do these initiatives di�er, do they use open 
APIs, do they support real-time or card-based transactions, and 
how will they accelerate e-payments?

IN - Contactless Payment Cards
EMV contactless is the future of cards. The rapid uptake of 
contactless payment cards has been proven to expand 
e-payments by displacing cash1 for low value transactions. Will 
the impact of contactless payments in Asia be limited to markets 
that are dominated by card payments at the PoS?

OUT - Mobile Contactless
In contrast to contactless cards, the progress of the “Pays” and 
HCE-based apps that use mobile NFC payments at the PoS is 
disappointing. The Asian payments industry appears to be 
shifting its mobile focus to QR codes. What are the reasons and is 
there still a future for mobile NFC payments?

Retail Payments in Real-time
Payments that match the speed of instant messaging are a 
natural �t with digital commerce. Mobile real-time payments at 
micro-merchants can grow e-payments acceptance but will this 
expand to larger retailers and transition the point-of-sale from 
card-based to instant payments?

Commerce Ecosystems vs Payments Solutions
Asia’s new fascination with QR code-based mobile payments was 
sparked by phenomenal adoption in China. But that success was 
built on Internet commerce ecosystems that facilitated pull and 
push payments at POS. Will Asian payments stakeholders be able 
to achieve the same success?

Legacy Players Versus Fintech 
The success of QR code mobile payments in China was created by 
third party Internet commerce companies connecting to customer 
bank accounts (for real-time and card-based payments). Will that 
be repeated across Asia? Then what is the role of banks in this 
new era of digital commerce?

Building a New ePayments Ecosystem
The new digital commerce is being driven by collaborating and 
competing partners that include banks, �ntechs, payment 
schemes, retailers and more. How should they integrate to work 
together and what kind of “co-opetition” will drive or hinder 
e-payments adoption and usage in Asia Paci�c?

Securing Digital Commerce
Card payments have a long history of security innovation. With 
the growing number of mobile e-payments services, how should 
the industry, including banks and non-banks, ensure that 
customers (particularly cardholders and micro-merchants) are 
protected against fraudsters? 

The Next Generation of Payment Cards
Despite e-payments excitement, the payment cards market 
continues to grow and issuers are o�ering active cardholders a 
variety of next-generation cards with new capabilities targeting 
increased security and greater convenience. What is the outlook 
for card payments?



Past Sponsors & Exhibitors

Technology Exposition 
A technology exposition of latest solutions for e-payments business, including mobile, proximity, QR and contactless solutions, will be held 

concurrently with the Digital Commerce Asia Paci�c Conference. The exposition will enable decision-makers from regulators, payment 

schemes, banks, e-payments companies and retailers to learn of the latest solutions for mobile-based, contactless and digital consumer 

payments.

Business Opportunities 
APSCA has organised over 180 events across 20 countries and territories in Asia Paci�c, China, South Asia, Africa and the Gulf since 1997 
including some of the largest payments conferences in the region. APSCA events have a track record of attracting high numbers of end-users 
from regulators, banks, domestic and international payment schemes, payment services providers and large retailers responsible for making 
decisions about payments and commerce. Digital Commerce Asia Paci�c is an e�ective channel for all payments stakeholders to promote 
solutions and services while communicating their vision of the future of e-payments in Asia.

Contact us to be part of the event!

MOUNISSE ECH CHADLI
Business Development Manager
mounisse.chadli@apsca.org
+86 156 1879 0417




